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INTRODUCTION
Awareness Begins Here"

In a world full of choices, how often do we.
as consumers, stop to consider whether the
products and services we purchase are trly
serving our best interests? Every day, millions
of consumers interact with markets, often

unaware of the risks and challenges they face.
What if these interactions aren't as straightforward
as they seem ?

Consumer exploitation is a hidden issue that touches
all of us, but it's not always easy to recognize. It
takes many forms and can sometimes be masked
Under the guise of convenience or a great deal.
From deceptive advertising to faulty goods, how
can consumers protect themselves from such

practices? What measures can be taken. and who
is responsible for ensuring that consumers are
not being taken advantage of?

This report will dive into the complex world of rights

and protection of consumers and roles played by

various organizations to ensure fairness. Are we truly
aware of the forces Shaping our consumer experiences?
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WHO IS A CONSUMER
"Every buyer is a consumer -know your power!"

A consumer is any individual or group who pur chases
or uses goods and serrices to satisfy personal
heeds or wants, Essentially, anyone who
buys or uses products - from groceries we buy
to the electricity we consume or Smartphones we
use - is a consumer. Consumers can be

individuals, families, or organizations, and their
primary role is to demand goods and services.

While it might seem like a simple concept, the role
of a consumer goes beyond just purchasing goods.
Consumers drive economic growth, influence business
practices, and shape the market place. As the
demand for certain products increases, producers
respond by adjusting prices, improving quality
and offering innorative solutions, Thus, consumers
play a crucial role in the economy, making their
awaress of rights responsibilities, and protections
essential

Understanding the role of a consumer is essential

in recognizing the impact of our choices in the
marketplace.





CONSUMER EXPLOITATION
FACTORS, WAYS, FORMS, MEASURES

Stop Exploitation - Stand Up. Speak Out!"
Consumer exploitation refers to unfair treatment or
manipulation of consumers for the financial gain
of businesses or individuals. It occurs when
Consumers are decieved, misled, or harmed by
companies or suppliers who take advantage of
their lack of Knowledge, resources, or bargaining
power.

Factors leading to Consumer Exploitation
(Why it happens)

.

Lack of Consumer awareness

Illiteracy or low education levels
Limited access to information

Unorganized consumer groups
Ignorance of rights and responsibilities
High competition among sellers
Corruption or weak enforcement of lows
Misleading advertisements
Desire for low prices of quick purchases
Monopoly or lack of choices in the market



Ways Consumers are Exploited
(How it happens)

.

Overcharging
Underweight or less quantityAAdulteration

Selling defective or substandard products
Misleading packaging or labelling
False or deceptive advertisement's

Absence of proper bill or receipt
Non-availability of after-sale services

Hoarding and black marketing
Expired or fake products being sold
Violation of warranty terms
Online frauds or Scams

Forms of Consumer Exploitation

(Types it Takes)

Economic exploitation- Charging more than MRP
Physical exploitation- Selling product's causing injury
Emotional exploitation - Misleading manipulative ads
Moral exploitation - selling items that go against

public valves (eg - fake religious prolut

Legal exploitation - Violation of rights and laws



Measures to Prevent Consumer Exploitotion
(Preventive steps)

Consumer Protection Act
Competition Law
Consumer Courts

Jago Grahak Tago' Campaigh
National Consumer Helpline
Standard Marks
avality Certifications
Awareness Campaigns by NGos
Media Support and Invesfigations
Educational efforts in schools

We will study about these measures in
detail later.





IMPORTANCE OF
AWARENESS

"An Aware Consumer is a Protected Consumer.
Consumer Awareness means Knowing your rights.responsibilities, and the correct information before
buying goods or services.

When Consumers are aware:
They ask for bills and verify prices

• They check expiry dates and certification marks
• They make smarter and safer choices

Awareness helps consumers aveid cheating.
low- quality products, and unfair practices. It
empowers people to take legal action if they
are wronged. An aware consumer is notonly
careful but also becomes a responsible citizen
who supports fair trade.

Consumer awareness also puts pressure on
Sellers to be more honest.
In short, a well informed consumer makes
the mar ket better for everyone.



Γ
Protection from

Exploitation

Need for Consumer

Awareness

Informed

Decision-Making
Market Accountability

L

L

Reduction

of Fraud

Healthy

Competition



CONSUMER PROTECTION
"Protect Consumers, Protect the Future."

Consumer Protection refers to steps and laws made
to safeguard consumers from unfair trade practices
exploitation, and faulty goods or services. It aims
to ensure that buyers get correct information,
quality products, and fair treatment in the market.

Over the years the growing number of products
advertisements, and marketing tricks has made
consumers vulnerablelas read in Consumer explaitatien").
This is why consumer protection has become
essential.

Through consumer protection, we aim to:
Promote fairness in the marKet

• Educate people about their rights, responsibilities
• Encourage businesses to follow ethical practices

Provide easy ways to get justice

Ultimately, consumer protection helps build trust
between bvyers and sellers and creates a safe
honesto market for all.



CONSUMER PROTECTION



CONSUMER PROTECTION
ACT [1986/2019

"Protection is our right - Law is by our side!
Consumer Protection Act, 1986

First Law in India created
Specifically for consumers

It provided and recognized
the consumer rights.

It set up the Consumer
Courts at three levels, to
help file complaints in fast,
Simple and affordable ways.

It promoted fair business

practices and made seller
accountable, for defective
goods and deficient services

"

Consumer Protection Act,2019

Replacement of 1986 Act to
meet modern markets

It introduced Central

Consumer Protection Authority
(CCPA), a regulatory body
to prevent consumer exploitation

Covers new protections for
Consumers involving E-commerce

misleading ads, product liability

Allows Consumers to complain
through electronic means Conline



ACT
PROTECTIONCONS

UMER



CONSUMER RIGHTS
"Know your Rights - Claim Your Powerl"

SIX BASIC CONSUMER RIGHTS

1. Right to SAFETY O

Protection against hazardous goods and services
that may couse injury or health issues.

2. Right to INFORMATION
Consumers must be given complete information

about products - price, quality, quantity, ingredients
terms of use, etc.

Right to CHOOSE
Freedom to choose from a variety of products
and services at competitive prices without any
pressure

Right to be HEARD P
Consumers have right to express complaints and
opinions and expect their concerns to be addressed

5. Right to REDRESSAL
Consumers can seek compensation or replacement

for defective. products or poor services
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Right to CON SUMER EDUCATION
Right to acquire Knowledge and skills to

be an informed consumer.

These right's ensure fair treatment and

protection against exploitation in the market

These right's help indiriduals to make informed
choices and seek justice if harmed

• These rights are promoted under the CONSUMER
PROTECTION ACT, 2019
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CONSUMER RIGHTS DAY
"Celebrating Rights, Empowering Consumers."

24 Dec NATIONAL CONSUMER RIGHS DAY LINDT
Celebrated on : 24th December every year

15 Mar

Ton this day, Consumer Protection Act 1986 was passer
Marks India's commitment to protect consumers
Various programmes and activities are conducted
by government, consumer forums, NGOs, and
schools to promote CONSUMER EMPOWERMENT.

• Indludes awareness rallies, poster competitions,
legal camps, and media campaigns.

WORLD CONSUMER RIGHTS DAY
Celebrated: 15th March every year

Cintroduced by former US President John F.
Kennedy who first spoke about consumer
rights in 1962]

Highlight issues faced by consumers world wide
and push for better laws and protection
Has a different global theme each year to
focus on important issues like digital safety.
product standards, sustainability, fair trade, etc.

Consumer Right's Day reminds citizens that knowing and
exercising their right's is the first step toward
protecting themselves in the marketplace.
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CONSUMER RESPONSIBILITIES
"Responsible Consumers build Better Markets."

16 Rs of Consumer Responsi bilities:

Read - Understand product info and terms
• React - Take Action when exploited

2

.

e

Record - Keep proof of purchases and complaints
Rectify - Seek to correct issves
Review - Regularly check product details
Reconsider - Avoid impulsive decisions
Rely - Choose reliable sources /sellers
Resolve - Aim to solve problem peacefully
Resist - Say no to unfair practices
Relay - Share awareness with others
Recognise- Know your rights and needs
Research= Compare products and sellers
Responsibility- Use resources wisely
Respect- Respect environ ment and laws
Reflect - Think before buying
Report - Inform authorities if harmed

Be aware, Be cautious, Be honest, Be active, Be wise,
BE RESPONSIBLE!
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QUALITY CERTIFICATIONS
"Certified Processes build Trusted Products."

Quality certifications are official recognitions given to
companies or manufarturers who follow specific quality
mahagement practices. These certitications ensure
that the processes used in production are
consistent, safe, and follow industry standards
They help build consumer trust in industries
Some common quality certifications include
• IS0 9001 - International quality management system
X Standard

FSSAI License - Safe and hygenic food manufacturing
GMP - For medicines, cosmetics and food

• RIS Certification - From Bureau of Indian Standards
for manufacturing.

• ISI Certification - Certificate of compliance.

These certifications ensure that manufacturers

make products under regulated and Verified
procedures. They are not printed on the product
Companies usvally get certificates from organizations
like FSSAI and BIS

Apart from certifications, standard marks directly
appear on product to show they meet quality and safety
Standards.



TDS Bo Sekce fi jiacertifikace, p. s

CERTIFICATE
No. TDS 06/2023

The TDS CERT

certification body

for management systems

confirms

on the basis of a positive result of recertification audit No. 28/2023
that the company

RACOM
RACOM s.r.o.

Mirová 1283

CZ-592 31 Nové Město na Moravě

IČO: 463 43 423

has established and applies a quality management system
in accordance with

ISO 9001:2015

in the line of

development, design, production, installation, service and sale

of the electric, electronic, telecommunication and radio equipment.

This certificate is valid until 21 May 2026.

Company has been certificated aince 2005.

ion as to thethe sutjectsuject andand certicate as wel as to applicabilty of requirements rerferring to

Standari SO 9001 2015 can be otained cated orparization

Certificate
Thih is to certify that

Here Show Organization Complete Name Pvt. Ltd.

Here Show Organization Complete Addres India

Here Show Organization Complete Addres India

has been found in Compliance with requirernents of

Good Manufacturing Practice

GMP
for the following коре

Here Show Organization Complete Scope

(i.e. Manufacture/Training/Service of ABC)

:XX-XX -XAXN

Certificate No :XXXX/XXX/XXXX

Isur Date

Expiry Date :XX-XA -XXXX
To chek thsts vit

dk oucertifedurganizstioa hin

2205 2023

IAF

S 3105

leg Michal Senkýl
Direcior of certfication body AlStry

International Accurate Certification



STANDARD MARKS
"Trust the mark, Trust the quality."

Standard marks are symbols printed on products toshow that the item meets a recognised standard
for quality, safety or purity. These marks make it
easier for Consumers to make informed choices
and avoid being misled.
Each mark represents the approval of a specific
authority after the product passes required testir
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