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RACOM s.r.o.
Mirové 1283
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1S1 Mark

AGMARK

8IS HALLMARK

FSSAI

FPO Mark

Non-Polluting
vehicle Mark

ISO Mark

BEE Label

Veg and Non-Veg
Marks

Silk Mark

Handloom Mark

Wool Mark

Abbreviation

Indian Standards Institution

Agriculture Mark

Bureau of Indian Standards

Food Safety and Standards
Authority of India

Fruit Products Order

Non-Polluting vehicle Mark

International Organization
for Standardization

Bureau of Energy Efficiency

Vegetarian and Non
Vegetarian Marks

standards Organization

Bureau of Indian
Standards

Directorate of
Marketing and
Inspection

Bureau of Indian
Standards

Ministry of Health and

Family Welfare

Ministry of Food
Processing Industries

Central Pollution
Control Board

Ministry of Power

Ministry of Health and

Family Welfare

Silk Board of India

Ministry of Textiles

Ministry of Textiles

Industrial

Products

AgfiCUlture
Products

Gold and Silyer
Ornaments

Food Products

Processed food
products

Automobiles

Most Products

Electrical
Appliances

Food Products

Silk products

Handloom
Products

Wool Products
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Learn ohoul Congomey. rightz _and vesponsibilities trom Sch

Stay_vpdoded Lot hews , Trerds , CoampalighS via_Social medic

Build habifs of reading [abels Checking @xpiry dates,

Comparing 4 producfs.
Avoid impulae buying by thinking Crificolly before

Sperding packel monoy .

Preter productc Hol offer valve , Sefely, and qualify
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Make informed cheices by uSing online yesiewe :
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losing {rust and Sales c\,ropPQo\ To hardle crisis Cna\Burq
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Worms found in Cadbury chocolate
8 SWOOP | Govt orders seizure of Dairy Milk s{:oc.ks in Stal{e

factured at the Thlegaon plant
of the company. Hence, 1 have |
ordered the officers (o seize

CADBURY India was
fuoed with & public-rela-
tions nightmare on Friday

all Dairy Milk stock from that
plant,” Khobragade said.

This is the same plant that

whien worms were found in
had manufactured the

a Dairy Milk chocolate bar
in the western suburb of choclates in which worms
Andtheri. were found in Pune, Cadbuzy
This is just n week after India said the infestation
could have come during storage.

“Chocolates are vulnerable 1o infestation if

tive worms were found in
they are stored ncar grains und cereals or

ehocolates of the same brand

in a cooperative store in Akurdi, Punc. Acting
on a complaint from a consumers, the State unhygienic conditions,” said a statement is-
Food and Drugs Administration began sciz- sued by company spokesperson Parveen Via-
ing stocks of Dairy Milk choclates. saigara. “The company, theres

retailers with storage dispens

- 1 ordered scizure of the Dairy Milk brand

" all over the State after the casc was broughtto  ers 1o give adequate product
my notice,” FDA commissioner Untam Kho- saigars said. “Additionally, C
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